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June 23 - August 20, 2021
Call For Entries

Co-organizer:Organizer:



Originated in China, rice wine is one of the world’s three ancient wines, alongside 

beer and wine. The best representative of the Chinese rice wine is Shaoxing Rice 

Wine, which is hailed as the "Crown of Famous Oriental Wines" at home and 

abroad. “Pagoda Brand Shaoxing Rice Wine” , the famous export brand of Chinese 

traditional national products, is one of the outstanding ones.

Opening to the global creative field, “Pagoda Brand Shaoxing Rice Wine Mascot 

International Design Competition 2021” is calling for entries of new mascot 

designs for the brand. We sincerely invite you to tell the Chinese story with your 

extraordinary mascot design. The grand prizes are waiting for you!

Competition Slogan
Universal Appeal of Pagoda Brand Rice Wine

Competition Purpose
Energizing a Time-Honored Chinese Brand 
with Creative Design



About Pagoda Brand 
Shaoxing Rice Wine

Shaoxing rice wine is a kind of low-alcohol brewed wine made from grains through 

simultaneous fermentation of different kinds of microorganisms. It is one of the 

alcoholic beverages that best represent the characteristics of the culture and life in 

China. The brewing skills of Shaoxing rice wine have been included in the national 

intangible cultural heritage of China. 

“Pagoda Brand Shaoxing Rice Wine” is the first batch of Chinese exported 

traditional national products. Since entering the international market in 1958, 

“Pagoda Brand Shaoxing Rice Wine” has been well-known in more than 30 

countries and regions in Europe, America, and Asia for its excellent quality. For over 

60 years, it has been one of the top Chinese brands in rice wine export volume, 

accounting for about 1/2 of Shaoxing rice wine’s export volume, and has become 

the benchmark for the quality and price of the international rice wine market. 



Pagoda brand is named after “Liuhe Pagoda”, a famous pagoda in Hangzhou, 

Zhejiang Province in China. “Pagoda” is the symbol of China’s folk culture of praying 

for blessings, implying the social ideal of “praying for peace and tranquility of the 

world, unimpeded trade and people’s peace and happiness”. “Pagoda” is extracted 

as the brand logo, which represents the brand’s admiration to the history and 

traditional culture of China.

About Pagoda Brand 
Shaoxing Rice Wine



Famous Wine Craftsmen
Led by Wang Aniu, the inheritor of the national intangible culture of China 

– Shaoxing Rice Wine brewing skills – Pagoda Brand Shaoxing Rice Wine 

gathers many famous rice wine makers, whom are from the famous rice wine 

making families. The craftsmen team has created the non-copyable quality of 

“Pagoda Brand Shaoxing Rice Wine” in the industry.

Organic Glutinous Rice
Based in the core producing area, the glutinous rice raw material is green 

and safe.

Source Water of Jianhu Lake
The source water of Jianhu Lake is as clear as a mirror. With moderate 

hardness, the lake water is rich in a variety of minerals and microelement 

beneficial to the body.

Special Alcohol Yeasts
Cultivated naturally with a unique secret recipe, the special alcohol yeasts 

(Baiyao) has many kinds of yeasts and strains. During the fermentation 

process, these natural microorganisms promote the formation of various flavor 

substances in Pagoda Brand Shaoxing Rice Wine.

The Unique Characteristic of 
“Pagoda Brand Shaoxing Rice Wine”



Traditional Brewing Craft
Pagoda Brand Shaoxing Rice Wine adopts traditional brewing craft handed down 

for a thousand years, and one year is a production cycle. Making full use of great 

natural energy and fermenting at low temperature throughout the winter is the 

essence of brewing fine Shaoxing rice wine.

Pagoda Brand Characters
Color: with orange, clear amber color, which is delightful, gentle and peaceful;

Fragrance: full of elegant and refreshing fragrance; 

Taste: sweet, sour, pungent, bitter, fresh and astringent at the same time; 

Style: elegant and modest, soft on the outside and rigid on the inside.

*Participants can download the “Introduction to Pagoda Brand Shaoxing Rice Wine” HERE to learn more about the brand and get inspired for your design, ensuring 

your mascot design accord with the needs of the brand.

Unique Geographical Location
The brewery is located between 29°14’ and 30°16’ north latitude, and 

119°53’ to 121°14’ east longitude. The subtropical monsoon climate and 

the unique natural environment is suitable for the growth of Shaoxing rice 

wine fermentation flora.

The Unique Characteristic of 
“Pagoda Brand Shaoxing Rice Wine”

https://we.tl/t-b1POCn9Xg1


Participants, 
Timeline of the Competition, 
Prizes

Timeline of the Competition
Deadline: August 20, 2021

Judging: August 20-25, 2021

Shortlist Announcement: September 5-10, 2021

Award Ceremony: September 19, 2021

Participants
1. Teachers and students of art and design colleges from around the world;

2. Professional art and design organizations, artists and designers (including 

production institutions and creatives of video, animation, website, UI/UX, 

multimedia, digital interactive installations, etc.) from around the world;

3. Art and design lovers from around the world.

For the Contract-signing Grand Prize, if the winner of the “Contract-signing Grand 

Prize” is a student and the student has an instructor, the student will receive ¥20,000 

(CNY) and the instructor will receive ¥10,000 (CNY). Please note that the bonus of the 

“Contract-signing Grand Prize” has already covered the cost of further optimization 

work of the mascot. 

Prizes
1 First Prize: ¥50,000 (CNY)

3 Second Prizes: ¥15,000 (CNY)

6 Third Prizes: ¥5,000 (CNY) 

10 Honorable Mention: ¥2,000 (CNY)

20 Finalists: Certificate of Honor

3 Popularity Awards (to be selected by on-line voting):

Each winner will be awarded a bottle of 

Original Pagoda Rice Wine 2014, 6 liters, worth ¥3,888 (CNY).

10 Excellent Instructor Awards: ¥3,000 (CNY)

1 Contract-signing Grand Prize: ¥30,000 (CNY)



Design Requirements for 
the Mascot

In line with the brand characteristics
• The mascot must reflect the Chinese rice wine culture and the characteristics of the Pagoda Brand Shaoxing Rice 

   Wine; and it should have a positive theme and rich connotation.

Requirements for the mascot image
• The mascot should have anthropomorphic characteristics; the image should be vivid, lovely, and approachable, with 

   distinctive personality which is easy to identify and easy to remember;

• With no gender limitation, the mascot should have a beautiful appearance, a novel idea, a strong visual impact, and a 

   sense of the times.

With flexibility and commercial development value
• The design should be adaptable for the communication and reproduction of all media including graphics, three-

   dimensional and electronic medium;

• The design should be easy to use in developing brand cultural derivatives, such as facial expressions, comics, videos, 

   and doll toys, etc.;

• The design should be applicable to various fields, including two-dimensional and three-dimensional animation (TV, the 

   Internet, mobile phones, etc.).



Creation and 
Submission Process

Create your mascot design and prepare the electronic 

images as follows:
A: Mascot design proposal (the following 3 items are required to be submitted):

1) The main image of the mascot;

2) Three side-views of the mascot (including: front view, side view, and back view);

3) Actions and facial expressions: design at least 3 actions and/or expressions 

   that can show the characteristics of the mascot (such as cute, happy, proud, shy, 

   tearful, embarrassed, angry, sad, enjoy, etc.).

B: Application of mascot (choose at least 3 from the following options):

1) Apply the mascot to the wallpaper design for cellphone or PC;

2) Apply the mascot to the packaging box of Pagoda Brand Shaoxing Rice Wine;

3) Apply the mascot to the poster of Pagoda Brand Shaoxing Rice Wine;

4) Apply the mascot to the corporate t-shirt of Pagoda Brand Shaoxing Rice Wine;

5) Animated video of the mascot.

6) Or others……

Note 1: Name of the mascot
• The entries must include the name of the mascot, please put 

   the name in the design draft;

• The name should be distinctive, decent, concise, 

   unambiguous, easy to pronounce and remember, and it 

   should be in line with the characteristics of the mascot.

Note 2: Picture format requirements
• Format: please submit the design proposal in JPG/JPEG of 

   RGB color in 300dpi resolution, each picture within 3Mb;

• If the work is awarded or selected, the participants would be 

   required to provide the original design files (such as PSD, AI, 

   CDR, PSD, 3DMAX, etc.).
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To write the mascot story & the creative description:
• The mascot story should explain the characteristics of the mascot, such 

   as the name, gender, age, personality, hobbies, special abilities and other 

   personality characteristics;

• The creative description should talk about inspiration, design concept, color 

   application, production adaptability, etc.;

• Format: about 200-500 English words in a Word document(doc/docx).

2

Download the “Layout Template and Example”
• Download the “Layout Template and Example” below;

• Put the images and texts of part “01” and part “02” in the template, and 

   prepare a PDF file within 10Mb.

3

Download the “Submission Form”
• Download the “Submission Form” below and fill in the form.4
Collect the above 1-4 files in a ZIP document:
• Name the ZIP document:“participant name/organization name + number 

   of mascots + mascot name (+ mascot name)...”

Note:
1) One mascot proposal is one entry; The number of submissions by each 

    participant is not limited. 

2) Each mascot design should have his/her respective name.

5

Submit the ZIP document mentioned in the above 

part “5”:
• Send it by e-mail to: tpsxj@vip.163.com

• The e-mail subject should be: “Pagoda Brand Mascot Design 2021 + 

   participant name/organization name + number of mascots + mascot 

   name (+ mascot name)...”

6

• Please downloaded the “Introduction to Pagoda Brand Shaoxing Rice Wine”, “Layout Template and Example”, and “Submission Form” HERE.

Creation and 
Submission Process

https://we.tl/t-b1POCn9Xg1


Deadline and
Judging Criteria

Judging Criteria
1. Brand Characteristics: Does it have a distinct theme and rich connotation which 

can fully reflect the traditional Chinese rice wine culture and the characteristics of the 

Pagoda Brand Shaoxing Rice Wine?

2. Aesthetics: Does the mascot image have a beautiful, positive, vivid and lovely 

appearance which has a strong visual impact and a sense of the times?

3. Creativity: Is it original, innovative in concept, distinctive in personality, and unique in 

creativity and design style?

4. Interestingness: Is it story-telling, interesting, and has unique characteristic charm?

Deadline: Before 24:00 of August 20, 2021
(The submissions and submitted material will not be returned).

5. Communication: Is the name of the mascot distinctive, decent, concise, easy 

to remember, and easy to pronounce? Is the image of the mascot impressive, 

easy to identify and easy to remember? Can it arouse spiritual empathy of 

potential users to the brand?

6. Applicability: Does it have flexibility and commercial development value? 

Is it adaptable for the communication and reproduction of all media including 

graphics, three-dimensional and electronic medium? Is it easy to use in 

developing brand cultural derivatives? Is it applicable to various fields, 

including two-dimensional and three-dimensional animation (TV, the Internet, 

mobile phones, etc.)?



Notice for 
Participants

1. The entries must not contain any content of ethnic discrimination, religious 

discrimination, threats to good-neighborly relations between countries, and other 

content that is contrary to social morality and good customs. In case of violation, 

the organizer will immediately cancel its qualifications for participation, shortlisting 

and awards, and all legal responsibilities shall be borne by the participant.

2. Originality statement: The entry must be the original work of the participants 

and does not infringe any patents, copyrights, trademarks and other intellectual 

property rights of anyone else. The work has not been published in any 

newspapers, magazines, websites and other media, or been applied for patents 

or registered copyrights. The entry has not participated in other competitions, or 

entered any commercial channels in any form. It must have not been known to 

the public in any way. For any disputes over copyright issues caused by similar 

works or suspected plagiarism, the organizer will disqualify it from participating in 

the competition. If the bonus has been paid, the original amount will be recovered, 

and all legal responsibilities shall be borne by the participant. 

3. Participants are not allowed to transfer or license their entries to any third party 

during the competition, or use the entries for other activities that are the same 

or similar to this competition. Otherwise, the organizer has the right to cancel its 

qualifications for participation, shortlisting and awards, withdraw the prize money 

and reserve the right of legal liability investigation.

All participants who submitted their entries are deemed to have made an irrevocable declaration of the following copyright statements:



4. The entries will not be returned, so please keep your own backups or manuscripts. 

The Organizing Committee of the competition has the right to use, copy the entries 

for free and non-exclusive use for related promotion and display activities.

5. For all the award-winning works, the intellectual property rights belong to 

Pagoda Brand, except the right of authorship. The organizer and co-organizers of 

the competition have the rights to publish, display, publicize, report and publish all 

winning works. Pagoda Brand has the right to redesign, develop, produce, promote 

and use them for commercial purposes. The award-winning participants reserves the 

right of authorship permanently. 

6. The copyright of the prizeless works still belongs to the original participants, and 

Pagoda Brand and its co-organizes have the right to use his works.

7. Participants must provide valid contact information. The organizer will get in touch 

with the winners within five working days after the results are announced. If the 

participants fail to respond to the award notice within the time limit given by the 

organizer, they will be deemed to have given up the awards. 

8. The organizer will arrange the delivery of bonuses after the end of the 

competition. All bonuses are pre-tax amounts and will be withheld and paid by the 

organizer. One participant is allowed to win multiple awards.

9. The jury of this competition has the final decisive right on the selection results of 

all winning works. The final interpretation right of this competition belongs to the 

organizer within the scope permitted by law. 

10. Once the entry is submitted, it is deemed that the participant has carefully read 

all the above terms, agreed and voluntarily compliant the relevant regulations of 

the competition.

Notice for 
Participants



Deadline: August 20, 2021

Contact: Ms. Gu

E-mail: tpsxj@vip.163.com

Phone: 0086-17827814502
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